B.COM.
SEMESTER-IV
Practices in Rural Marketing (GE 5)
(100 Marks — 60 Lectures)

enable students to gain a deeper understanding of the functioning of rural

stribution in Rural Markets (25 Marks- 15 Lectures) Physical
management in rural markets — problems in distribution, Typical marketing
rural markets — Emerging channels of distribution including e-distribution. Role of
& retailers. Problems in channels of distribution

romotion and Communication in Rural Markets. (25 Marks- 15 Lectures) Meaning
tives of promotion in rural markets. Constraints in promotion and marketing
ion in rural areas. Media mix for rural market — Formal and informal media
Developing Sales Force for Rural Markets. = - (25 Marks- 15 Lectures)

es policy. Role/ activities of a sales person. Qualities of a successful rural salesman.
and problems faced by sales personnel in rural markets, Call planning.

_‘Agrlcultural Marketmg (25 Marks- 15 Lectures) Agrlcultural
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